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• Why is important to communicate the 
Bioeconomy and involve the relevant 
stakeholders to drive the change 

• Lessons learnt from several EU funded 
projects 

• Methodological approach stemming from 
our experience 

• Buffet of ideas to stimulate the reflection 

 



“Global challenges like climate change, land 
and ecosystem degradation, coupled with a 
growing population force us to seek new ways 
of producing and consuming that respect the 
ecological boundaries of our planet”  

 

 

Update of the Bioeconomy Strategy, October 2018  

 

 



• SUPPLY SIDE  

(Primary production, industries, biorefineries, etc.) 

• DEMAND SIDE  

(consumers, B2B, end-users, public procurers, etc.) 

• MULTIPLIERS  

(Brands, retailers, associations, influencers, media, etc.) 

• SUPPORTIVE ENVIRONMENT 

(policy makers, Research and Innovation, finance, etc.) 

 

 

To promote the transition toward a more sustainable 
production, consumption and lifestyle, a systemic change 
should involve: 



Bio…What? 

BIO... WHAT? BIO... HOW? BIO... ACT 



• Increase awareness, knowledge and education 

• Identify the bottleneck hampering the bio-
based economy 

• Foster direct engagement of the Quadruple 
Helix stakeholder 

• Promote co-creation of industrial and policy 
agendas for the bioeconomy 

 

What is needed?  



 

co-create 

 
connect 

 
assess 

 
inform 

inspire 



 

• Social media campaigns 

• Storytelling and videos 

• Art and emotions (BIOArt 

Gallery)  

inspire 



• Online quizzes, competition, call to action 

• Games and interactive information 

• Buffet of ideas (examples and case studies) 

• Interviews to researchers & companies 

• Success stories (bioeconomy as business 

model) 

 

inspire 



• Science video shorts (researchers testimonials) 

• Exhibitions of bio-based products to engage all 

stakeholders 

• Hands-on demonstrations for public 

• Researchers/industry as testimonials 

• Speeches at conferences and events  

 

 
inform 



• Educational activities for students 

• Books and games 

• Live training and info-education 

• School projects 

• Workshops for specific groups of consumers of all 

ages/walks of life 

• Webinars open to the public 

• Capacity building for stakeholders 

 
inform 



• Conduct public perception surveys 

• Organise multi-stakeholder 

workshops to identify challenges and 
bottlenecks 

• Collect all “voices” (Make your voice 
heard wall) 

• Create tools to facilitate the 
assessment 

 

 
assess 



• Facilitate the debate on shared challenges 

• Connect actors along the value chains 

 (Bridge2Brands, Bridge2Value) 

• Set up regional/local living labs  

• Use ‘Ambassadors’ and Influencers (Bioheroes) 

• Involve multipliers (trusted relations) 

 

 

 
connect 

CNR_ENEA.mp4


 

co-create 

• Facilitate the shared identification of 
solutions 

• Organise multi-stakeholder workshops 

• Promote public participation in bioeconomy       

regional/local strategy development 
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http://www.alpine-space.eu/projects/alpbioeco/en/home
https://www.interregeurope.eu/bio4eco/
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Raise awareness on bioeconomy at large and the related environmental and socio-economic impacts for 
European citizens through communication activities 

 

Contribute to the transition towards a more sustainable production, consumption and lifestyles 
through engagement and education activities  

 

Contribute to the deployment of the regional bioeconomy strategies by providing Member States and 
Regions with methodologies, capacity building, tools and materials to raise awareness and 
communicate bioeconomy 

 

Maximise the use and adoption of communication  tools and activities developed by national and EU 
funded projects in bioeconomy 

 

Facilitate the identification of the educational and training needs towards the creation of an innovation 
ecosystem for bioeconomy 

 

Transform the project’s outcomes into Actionable Knowledge for the stakeholders 

Transition2bio EU funded project promotes the transition towards a more sustainable production, 
consumption and lifestyle by implementing an integrated package of activities addressing a wide range 
of target stakeholder. 



• Bioeconomy and bio-based products are not yet known and therefore it is useful to 
connect them to concepts like sustainability, alternative to fossil based products, health 
benefits, healthy planet, circular economy, waste reduction, etc. 

• To reach the different stakeholders is needed to have an integrated suite of channels 
and to design dedicated contents tailored to their interests 

• Engaging stakeholders in discussions is easier “live” or using channels that they are 
already using (social media, including the ones targeting professionals like Twitter and 
LinkedIN) 

• Instagram is a powerful tool to inform / reach existing communities, monitor 
megatrends and reach influencers, brands and Bio-based industries, have a positive 
impact on raising awareness and increase the knowledge and acceptance of BBPs 

• Connect with existing initiatives, events, communities is very impactful (EU funded 
projects, Curioctopus, Researcher’s Night, Sustainable Brands associations, Sustainable 
influencers, multipliers, etc.) 

 

(BIOVOICES) Lessons Learnt 



Awareness raising and communication 



Stakeholders engagement and co-creation 



Jan 2021> Dec 2022 
H2020 – GA 101000539 
https://cordis.europa.eu/
project/id/101000539 

Jan 2018> March 2021 
H2020 – GA 774331 
https://www.biovoices.eu 

May 2019> April 2020 
BBI JU – GA 837858 
https://www.lift-bbi.eu 

Sept 2018> Dec 2020 
BBI JU – GA 792236 
https://www.biobridges-
project.eu 

Oct  2016> Sept 2018 
BBI JU – GA 720762 
http://www.bioways.eu 
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Thank you for your attention! 


