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ABOUT US

WHO WE ARE

75.000

Families of farmers

]

O

~

200 Leading agrifood cooperative in Leading producer of
. olive oil worldwide
associated 1st degree the South of Europe
. Turnover 966,99 M € in 2018
cooperatives 225.000 mt/year
Average production
Leading producer of table Leading Spanish goat First Spanish producer

olives worldwide milk of wine

Average production 100.000 43,8 M litres/year 1,7 M hL /year average
DCOOP Mt/year average production production

Platine fodl of Sosl
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ACTIVITY SCHEME

® Dcoop facilitates its farmers all necessary tools to develop the agricultural
activities on the field.

® Farmers deliver the prime material to the first degree cooperatives where
that raw material is transformed in products of added value.

® Dcoop, as a second degree cooperative, manages the commercialization
of all this value added products on the global market, adding even more
value which reverts finally to the 75.000 families of associates.

Olives Processed in a 1st
BRSOl ocoor

POOOP [ mrcirs Y con . s [ K ot
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ORGANIZATIONAL
STRUCTURE

DC®OP

Platione foll of Soict

GENERAL INTRODUCTION

GENERAL ASSEMBLY
GOVERNING COUNCIL

e

-,

OLIVE OIL DIVISION
Section board. Own or participated
instalations in Antequera, Villarrubia,
Alcolea, Guarroman and Santa Fe.

36

TABLE OLIVES DIVISION
Section board. Industrial plants in
Monturgque, Dos Hermanas and Mollina.

LIVESTOCK DIVISION
Section board.

Divided in: Pork, Raw Material, Input for
ranchers, goat milk and beef. Office and
cutting plant in Campillos. Yoghurt factory
in Lubrin.

CREDIT DIVISION
Credit services, financial
advice, internal control and
audits 1st degree
cooperatives.

NUTS DIVISION
Section board.

©

WINE DIVISION
Section board. Industrial plant in
Alcazar de San Juan.

SUPPLIES & SERVICES DIVISION
Section board. Warehouse in .
El Saucejo, Mollina,
Campillos and Guarroman.
Offices in Cérdoba y Malaga.

8

@

CEREALS DIVISION
Section board.
Office in Campillos.

DIARY DIVISION
Section board.Plants in
Antequera
and Lebrija.

&

POMACE OLIVE OIL
DIVISION
Section board.
Industrial plant in Fuente
de Piedra.
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ABOUT US

DC®OP
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OUR
SITES

CORDOBA
Office.

VILLARRUBIA
Industrial Olive Oil Plant.

MONTURQUE
Table Olive Division.
Bottling plant & laboratory.

DOS HERMANAS
Table Olive Division.
Bottling plant.

Mill.

LEBRIJA
Goat Milk Concentration Plant.

EL SAUCEJO
Supplies & Services Division.
Warehouse.

CAMPILLOS
Livestock Division, Cereal Division. Supplies .
Meat Cutting Plant, laboratory and Warehouse.

ANTEQUERA

Head Office..

2 x Olive Oil Plants(Reina Sofia and Mercadleo),
laboratory, Goat Milk Concentration Plant and
offices..

JAEN

Office.

CIUDAD REAL

CORDOBA -
JAEN

GRANADA

MALAGA

GUARROMAN
Olive Qil Division.
Olive Oil Warehouse
and Supplies.

SANTA FE
Olive Oil Warehouse. Office.

ALCAZAR DE SAN JUAN
Wine Division.

1 x Juice Concentrator, 1 x Bottling Plant, laboratory,

offices.

LUBRIN
Livestock Division..
Yoghurt Plant.

ALCOLEA

Olive Oil Division.
Refinery, Warehouse,
Laboratory and office..

MOLLINA
Table olive Division. Supplies & Services Division.
Warehouse, Fermenting Plant.

MALAGA
Supplies & Services Division.
Offices.

FUENTE DE PIEDRA
Industrial Pomace Oil Plant.

GENERAL INTRODUCTION



DCOOP BUSINESS
UNITS

OLIVE OIL LIVING PORK
225.000 Mt 11.489 Mt

Average production

GOAT MILK

43,8M L

a5 WINE BEEF CATTLE
1,7MhL 1.813 Mt

average production

TABLES OLIVES

CEREALS
100.000 Mt 400.000 Mt

average production

QC@OP

Plotine foll of Sost
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DCOOP RELEVANT LEADING INDICATORS ECONOMIC
FIGURES

IN 2018

WI NE CEREALES

76,11 M € 16,05 M € POMACE

LIVESTOCK 559 M€
92,20 M € NUTS

1,71 M€
TABLES OLIVES
101,96 M €

SUPPLIES
105,27 M €

OLIVE OIL
568,09 M €
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DCOOP PRESENCE IN THE
WORLD

PRESENTACION GENERAL

CANADA

CAZAJISTAN MONGOLIA

CHINA

s

REIN
ARABIA )
SAUDI =\ TAIWAN

REPUBLICA
cUBA - g POMINICANA
#= - pyerTO RICO

ADOR
COSTARICA g™y ANTILLAS
NEERLANDESAS

EMIRATOS
UNIDOS
CAMERUN
LASIA

COLO
KENIA SINGAPUR

squrnlc;\v

PAISES BAJOS INDONESIA
BELGICA

SUIZA

REPUBLICA CHECA
AUSTRIA
ESLOVENIA
CROACIA
HUNGRIA
ESLOVAQUIA
MONTENEGRO

PERU

SO0 ONO! A QN

' NUEVA

ZELANDA

EXPORT IN €
432.550.470,32

@ More than € 20,000 thousand @ From € 100 to € 500 thousand.
@ From 5,000 to 20,000 thousands of €. @® From €50 to 100 thousand.
@ From 1,000 to 5,000 Thousands of €. Erom O to 50 thousand €.

@ From 500 to 1,000 thousand €.

POLINESIA
FRANCESA

11



R&D STRATEGY Strategic lines

® Development of new innovative products aimed at providing health benefits and with high

added value properties for the consumer.

® Improvement and optimization of processes through technological innovation and the use of
systems for the integrated control and management of the entire value chain (Big Data, Internet

of things, etc.)

® Use of by-products and development of circular bioeconomy.

® Make the rural activity of its farmers and ranchers profitable through diversification and
optimization of resources, guaranteeing the end consumer the traceability and quality of their

productions

DCO®OP

Plotine foll of Sosl
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POWER4BIO

REGIONS FOR
BIOECONOMY

Divisions with R+D+i projects

Olive oil Tables Olives  Livestock Cereals  Wine Dairy Nuts

/
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Consejeria de Agricultura, Ganaderia,
Pesca y Desarrollo Sostenible




R+ D+ 1 PROJECTS

FOOD FOR A HEALTHY AND ATHLETE POPULATION

Satisfy the needs and expectations of an active society.

Healthy food adapted to your activity and organoleptically attractive + added value.

life

OBJECTIVE: study of raw materials or co-products derived from production processes
for the development of ingredients with potential application in food products for

e ofo 2~ amateur athletes that provide nutritional and / or healthy value.

2

BCHOP ian

(®) salutic

Orgdniamos de nventigaciin:
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R+ D+ 1 PROJECTS

FOOD FOR A HEALTHY AND ATHLETE POPULATION

Satisfy the needs and expectations of an active society.

\

= Definition of the nutritional needs of
athletes.
= Selection and obtaining of ingredients.
Development of an ICT tool for the
: : : ~  management of sports and food
nci‘ﬂup m = Adaptation to food matrices suitable '
e 'an _ for the activity carried out. m —
— «% @salutic ¥ - EEE}
Orgasionce oo Ivescigacén KA =  Product validation in a clinical study ﬂEngsaaeu -
O CicG™ LT tecnalia @ tayman with athletes. B
QC@QP .
Himosss gl sh st Ft S M [:U'I'I 'I-r-:ﬂuiui'.-:

Examples of sports products on the market

R DTloficial



R+ D+ 1 PROJECTS

FOODS WITH NEUROPROTECTOR EFFECT FOR ACTIVE AGING OF SOCIETY

Obtaining ingredients with neuroprotective effect from raw materials from the agri-
food sector.

= Demonstrate its effectiveness in the prevention of high incidence cerebrovascular
diseases, such as ictus, which can lead to neurodegenerative diseases such as

cognitive impairment or dementia.

FOOD4STROKE
Wosmos  Fruseva™  HTwwrrme ° DcoOOp:  By-products of the olive grove & goat dairy industry
¥ DCOOP Y-,
- econalur@® ' '
INDUKERN ——
Olive Leaf Olive Stone Olive Pulp Goat dairy
(from fatty pomace)

DCO®OP Source of phytochemicals, minerals and probiotics. - L CDT) =
Hlatone foll of Sost = D s ﬁ?ﬁ
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R+ D+ 1 PROJECTS

FOODS WITH NEUROPROTECTOR EFFECT FOR ACTIVE AGING OF SOCIETY

Obtaining ingredients with neuroprotective effect from raw materials from the agri-
food sector.

= Characterization of the selected raw materials.
= Obtaining compounds with potential neuroprotective effect.

FOOD4STROKE = |nvitro test.
" Pt =  Formulation of food ingredients.

mf_‘ms A = Intervention trial.

:‘E DCOOP | =  Formulation and design of neuroprotective foods

S econalui® T

e Market
| :>_"|:{>x \I:{)'“—-—“*’I:{}* il:> ?
=“NE% h 4 s
DCOOP
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POWER4BIO

Q
REGIONS FOR
BIOECONOMY

DCOOP website and social media

‘ https://www.dcoop.es/

@grupoDcoop @DcoopSCA @DCOOP



http://www.power4bio.eu/
http://www.facebook.com/power4bioproject
https://de.wikipedia.org/wiki/Facebook
https://creativecommons.org/licenses/by-sa/3.0/
https://creativecommons.org/licenses/by-sa/3.0/
https://creativecommons.org/licenses/by-sa/3.0/
http://www.twitter.com/power4bio
http://www.linkedin.com/in/power4bio/
https://www.linkedin.com/company/dcoop/mycompany/
https://www.dcoop.es/

hank you for your attention!

@
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Nereaserano Mufor | &j@ POWER4BIO
R&D Department REGIONS FOR BIOECONOMY
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https://creativecommons.org/licenses/by-sa/3.0/
https://creativecommons.org/licenses/by-sa/3.0/
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mailto:nerea.serrano@dcoop.es

